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Leer de consument kennen
n=4820 mannen en vrouwen van 18 – 70 jaar oud
die bloemen (elke 3 maanden) en/of kamerplanten en/of buitenplanten (elke 6 maanden) kopen, voor henzelf of als cadeau

G E S L A C H T H U I S V E S T I N G E D U C A T I E

T Y P E  S E G M E N TL E E F T I J D L E E F O M G E V I N G I N K O M E N

28%
21%

52%

18-34 35-44 45-70

43%
M A N

57%
V R O U W

Niet voor publicatie en/of verdere verspreiding zonder 
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Huis met tuin Huis zonder
tuin

Appartement
met tuin/balkon

Appartement
zonder

tuin/balkon

48%
S T A D

36%
DO R P

15%
P L A T T E L A N D

64%

27%

9%

Laag Hoog Geen antwoord

27%

39%

34%

Laag

Middel

Hoog

Actives Considerers

Believers Dismissers

48%
15%

29%

8%

Toelichting type segmenten
Actives - Actieve houding t.a.v. duurzaamheid, voelen dat ze een verschil kunnen maken
Considerers - Actieve houding t.a.v. duurzaamheid, maar ondernemen vooralsnog minder actie dan Actives
Believers - Houding t.a.v. duurzaamheid wordt sterk beïnvloed door sociale omgeving
Dismissers - Geen interesse in duurzaamheid

1

Get to know the consumer 
Top-5 perception and attitude regarding sustainability in the flower and plant sector

B I G G E S T  C O N C E R N S

1 Water  or  land pol lut ion due to 
usage of  chemical  pest ic ides 

2 Overconsumpt ion and waste

3
Heal th r isks due to the usage 
of  chemical  pest ic ides or  
fer t i l i zers  

4
Water  or  land pol lut ion due to 
the usage of  chemical  
fer t i l i zers  

5 Overpackaging 

W I L L I N G N E S S VA L U E  A C T I O N  G A P B A R R I E R S

1 Buy more local ly  produced 
f lowers and plants

2 Keep and mainta in f lowers or  
p lants  unt i l  they ' re dead 

3 Recycle f lower  and plant  waste 

4 Not use any grow lamps to 
maintain your  p lants  

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  
instead of  pots  made of  non-
sustainable mater ia ls

1 Buy more local ly  produced 
f lowers and plants

2
Buy f lowers and plants  more 
of ten that  have sustainabi l i ty  
qual i ty  labels  or  cer t i f i cat ions

3
Buy less f lowers or  p lants  that  
are being t ranspor ted on 
ai rp lanes or  b ig ships

4
Buy less f lowers or  p lants  that  
have been grown wi th the use of  
chemical  pest ic ides 

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  instead 
of  p last ic  pots

1
I t  i s  real ly  hard to te l l  which 
f lowers or  p lants  are bad 
eth ical ly  or  for  the env i ronment

2
They don' t  have enough 
informat ion about  where 
speci f ic  f lower  and plants  are 
being grown 

3
They don' t  have enough 
informat ion about  the impact  of  
the product ion and 
t ranspor tat ion of  f lowers and 
plants

4
When shopping,  thei r  mind is  
on sav ing money more than 
sav ing the planet

5
They don' t  th ink about  
susta inabi l i ty  when buy ing 
f lowers or  p lants  

The extent  to which consumers are 
concerned about  issues re lated to 

f lowers and plants

The extent  to which consumers are 
wi l l ing to do something sustainable 

regarding f lowers and plants

The act ions consumers s t i l l  
s t ruggle to take act ion on re lated 

to f lowers and plants

What  s tops consumers f rom 
behaving more sustainably  wi th 
respect  to f lowers and plants?
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Flower sector Plant sector

Impact 
What influence does the consumer think the floriculture sector has on a better future, by

taking responsibility in the field of sustainability?

Positive impact Neutral Negative impact

37
43

53 50

10 7

Flower sector Plant sector

Progress
To what extent do consumers think that the flower and plant sector are 

proactive in terms of sustainability progress? 

Very pro active They are working on it, but still quite reactive Not engaged at all

Consumer perception

Concerns
To what extent are consumers concerned about the following issues? - Top 5 per category

Expected action
Which of the following issues do consumers expect the flower and plant sector to act 

upon? - Top 5 per category

Flowers Houseplants Garden plants

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

3. Excessive amount of 
packaging

4. Non-recyclable 
packaging

5. Emissions due to air 
transportation

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

3. Excessive amount of 
packaging

4. Non-recyclable 
packaging

5. Intensive farming 
(exhaustion of soil)

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Excessive amount of
packaging

3. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

4. Non-recyclable 
packaging

5. Intensive farming 
(exhaustion of soil)

1. Excessive amount of 
packaging 

2. Water or land pollution 
due to usage of 
chemical

3. Non-recyclable 
packaging

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

5. Greenhouse gasses 
(e.g. CO2 emissions 
and nitrogen) 

1. Excessive amount of 
packaging 

2. Water or land pollution 
due to usage of 
chemical

3. Non-recyclable 
packaging

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

5. Greenhouse gasses 
(e.g. CO2 emissions 
and nitrogen) 

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Excessive amount of 
packaging 

3. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

4. Non-recyclable 
packaging

5. Impact of (excessive) 
water usage

Flowers Houseplants Garden plants
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Leer de consument kennen
Top-5 perceptie en houding tegenover duurzaamheid in de bloemen en planten sector

G R O O TS TE  ZO R G E N

1
Water- of bodemverontreiniging 
als gevolg van het gebruik van 
chemische bestr i jdingsmiddelen 

2 Overconsumpt ie en afval

3
Gezondheidsr is ico 's  a ls  gevolg 
van het  gebruik  van chemische 
bestr i jd ingsmiddelen of  
kunstmest  

4
Water- of  bodemverontre in ig ing 
als  gevolg van het  gebruik  van 
kunstmest  

5 Te veel verpakk ing

B E R E I D H E I D VA L U E  A C T I O N  G A P B A R R I È R E S

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2 Bloemen of  p lanten houden en 
verzorgen tot  ze dood z i jn

3 Bloemen- en plantenafval
recyc len

4 Geen warmtelampen gebruiken 
om uw planten te verzorgen

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van pot ten 
van niet  duurzame mater ia len

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2
Vaker  b loemen en planten kopen 
met een duurzaamheidskeurmerk 
of  -cer t i f i caat

3
Minder  b loemen of  p lanten 
kopen die met  v l iegtu igen of  
grote schepen worden vervoerd

4
Minder  b loemen of  p lanten 
kopen die z i jn geteeld met   
chemische bestr i jd ingsmiddelen 

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van plast ic  
pot ten

1
Het is  echt  last ig om te zeggen 
welke bloemen of  p lanten 
eth isch s lecht  z i jn  of  s lecht  z i jn  
voor  het  mi l ieu

2
Ze hebben niet  genoeg 
informat ie over  waar  speci f ieke 
bloemen en planten worden 
geteeld

3
Ze hebben niet  genoeg 
informat ie over  de gevolgen 
van de product ie en het  
vervoer  van bloemen en 
planten 

4
Bi j  het  w inkelen,  denken ze 
meer  aan geld besparen dan 
aan het  redden van de planeet

5
Ze denken niet  aan 
duurzaamheid a ls  ze b loemen 
of  p lanten kopen

De mate waar in consumenten z ich 
zorgen maken over  zaken die te 
maken hebben met b loemen en 

planten

De mate waar in consumenten 
bereid z i jn iets  te doen met  

betrekk ing tot  b loemen en planten

De onderwerpen waar  consumenten 
het  meest  mee worste len om act ie 
te ondernemen met betrekk ing tot  

b loemen en planten

Wat houdt  consumenten tegen om 
z ich duurzamer  te gedragen met  

betrekk ing tot  b loemen en planten?
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Consumer perception

59% has come across 
sustainability labels 

32% is helped by 
sustainability labels

of which

41% has never come 
across sustainability labels

48% thinks it would 
help them

of which

Packaging
Which of these packaging materials do consumers prefer and which do they consider to 

be sustainable?

Barriers
What are the barriers for consumers to behave more sustainably? - Top 5 per category

21%

19%

16%

14%

8%

5%

40%

50%

30%

42%

22%

5%

Recyclable materials

Biodegradable and/or compostable material

Paper

Recycled material

Carton

Plastic

Preference Sustainability perception

1. It is really hard to tell which 
flowers are bad ethically or for 
the environment 

2. They don't have enough 
information about where 
specific flowers are being 
grown 

3. They don't have enough 
information about the impact 
of the production and 
transportation of flowers

4. When shopping, their mind is 
on saving money more than 
saving the planet 

5. They don't think about 
sustainability when buying 
flowers

1. It is really hard to tell which 
houseplants are bad ethically 
or for the environment 

2. They don't have enough 
information about where 
specific houseplants are being 
grown 

3. They don't have enough 
information about the impact 
of the production and 
transportation of houseplants

4. When shopping, their mind is 
on saving money more than 
saving the planet 

5. It is not part of their routine to 
think about sustainability when 
buying houseplants

1. They don't have enough 
information about the impact of 
the production and 
transportation of garden plants

2. It is really hard to tell which 
garden plants are bad ethically 
or for the environment 

3. They don't have enough 
information about where 
specific garden plants are 
being grown 

4. When shopping, their mind is 
on saving money more than 
saving the planet 

5. They are convinced they are 
already being sustainable by 
buying greenery such as 
garden plants

Flowers Houseplants Garden plants

Communication
What proportion of consumers recently came across any communication expressions and 

how did this influence their perception? 

Labels
How often do consumers come across sustainability labels and does this help them to 

make a more sustainable choice?

Flowers Houseplants Garden plants

39%
.

of which

45%
.

of which

46%
.

of which
27% is positively influenced
20% is negatively influenced

32% is positively influenced
22% is negatively influenced

30% is positively influenced
20% is negatively influenced
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Believers - Houding t.a.v. duurzaamheid wordt sterk beïnvloed door sociale omgeving
Dismissers - Geen interesse in duurzaamheid

1

Get to know the consumer 
Top-5 perception and attitude regarding sustainability in the flower and plant sector

B I G G E S T  C O N C E R N S

1 Water  or  land pol lut ion due to 
usage of  chemical  pest ic ides 

2 Overconsumpt ion and waste

3
Heal th r isks due to the usage 
of  chemical  pest ic ides or  
fer t i l i zers  

4
Water  or  land pol lut ion due to 
the usage of  chemical  
fer t i l i zers  

5 Overpackaging 

W I L L I N G N E S S VA L U E  A C T I O N  G A P B A R R I E R S

1 Buy more local ly  produced 
f lowers and plants

2 Keep and mainta in f lowers or  
p lants  unt i l  they ' re dead 

3 Recycle f lower  and plant  waste 

4 Not use any grow lamps to 
maintain your  p lants  

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  
instead of  pots  made of  non-
sustainable mater ia ls

1 Buy more local ly  produced 
f lowers and plants

2
Buy f lowers and plants  more 
of ten that  have sustainabi l i ty  
qual i ty  labels  or  cer t i f i cat ions

3
Buy less f lowers or  p lants  that  
are being t ranspor ted on 
ai rp lanes or  b ig ships

4
Buy less f lowers or  p lants  that  
have been grown wi th the use of  
chemical  pest ic ides 

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  instead 
of  p last ic  pots

1
I t  i s  real ly  hard to te l l  which 
f lowers or  p lants  are bad 
eth ical ly  or  for  the env i ronment

2
They don' t  have enough 
informat ion about  where 
speci f ic  f lower  and plants  are 
being grown 

3
They don' t  have enough 
informat ion about  the impact  of  
the product ion and 
t ranspor tat ion of  f lowers and 
plants

4
When shopping,  thei r  mind is  
on sav ing money more than 
sav ing the planet

5
They don' t  th ink about  
susta inabi l i ty  when buy ing 
f lowers or  p lants  

The extent  to which consumers are 
concerned about  issues re lated to 

f lowers and plants

The extent  to which consumers are 
wi l l ing to do something sustainable 

regarding f lowers and plants

The act ions consumers s t i l l  
s t ruggle to take act ion on re lated 

to f lowers and plants

What  s tops consumers f rom 
behaving more sustainably  wi th 
respect  to f lowers and plants?
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31 33

62 63

7 4

Flower sector Plant sector

Impact
What influence does the consumer think the floriculture sector has on a better

future, by taking responsibility in the field of sustainability?

Positive impact Neutral Negative impact

38 35

54 55

8 10

Flower sector Plant sector

Progress
To what extent do consumers think that the flower and plant sector are 

proactive in terms of sustainability progress?

Very proactive They are working on it, but still quite reactive Not engaged at all

Consumer perception

Concerns
To what extent are consumers concerned about the following issues? - Top 5 per category

Expected action
Which of the following issues do consumers expect the flower and plant sector to act 

upon? - Top 5 per category

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Non-recyclable 
packaging

3. Excessive amount of 
packaging

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

5. Usage of artificial 
pigments (e.g.
colouring of flowers)

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers 

2. Non-recyclable 
packaging 

3. Excessive amount of 
packaging 

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers 

5. Emissions due to air 
transportation 

1. Excessive amount of 
packaging 

2. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers 

3. Non-recyclable 
packaging 

4. Intensive farming 
(exhaustion of soil) 

5. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers 

1. Greenhouse gasses 
(e.g. CO2 emissions 
and nitrogen)

2. Non-recyclable 
packaging

3. Excessive amount of 
packaging

4. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

5. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

1. Excessive amount of 
packaging 

2. Greenhouse gasses 
(e.g. CO2 emissions 
and nitrogen) 

3. Non-recyclable 
packaging

4. Water or land pollution 
due to usage of 
chemical

5. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

1. Non-recyclable 
packaging

2. Excessive amount of 
packaging 

3. Greenhouse gasses 
(e.g. CO2 emissions 
and nitrogen) 

4. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

5. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

4

Flowers Houseplants Garden plants Flowers Houseplants Garden plants

Leer de consument kennen
Top-5 perceptie en houding tegenover duurzaamheid in de bloemen en planten sector

G R O O TS TE  ZO R G E N

1
Water- of bodemverontreiniging 
als gevolg van het gebruik van 
chemische bestr i jdingsmiddelen 

2 Overconsumpt ie en afval

3
Gezondheidsr is ico 's  a ls  gevolg 
van het  gebruik  van chemische 
bestr i jd ingsmiddelen of  
kunstmest  

4
Water- of  bodemverontre in ig ing 
als  gevolg van het  gebruik  van 
kunstmest  

5 Te veel verpakk ing

B E R E I D H E I D VA L U E  A C T I O N  G A P B A R R I È R E S

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2 Bloemen of  p lanten houden en 
verzorgen tot  ze dood z i jn

3 Bloemen- en plantenafval
recyc len

4 Geen warmtelampen gebruiken 
om uw planten te verzorgen

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van pot ten 
van niet  duurzame mater ia len

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2
Vaker  b loemen en planten kopen 
met een duurzaamheidskeurmerk 
of  -cer t i f i caat

3
Minder  b loemen of  p lanten 
kopen die met  v l iegtu igen of  
grote schepen worden vervoerd

4
Minder  b loemen of  p lanten 
kopen die z i jn geteeld met   
chemische bestr i jd ingsmiddelen 

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van plast ic  
pot ten

1
Het is  echt  last ig om te zeggen 
welke bloemen of  p lanten 
eth isch s lecht  z i jn  of  s lecht  z i jn  
voor  het  mi l ieu

2
Ze hebben niet  genoeg 
informat ie over  waar  speci f ieke 
bloemen en planten worden 
geteeld

3
Ze hebben niet  genoeg 
informat ie over  de gevolgen 
van de product ie en het  
vervoer  van bloemen en 
planten 

4
Bi j  het  w inkelen,  denken ze 
meer  aan geld besparen dan 
aan het  redden van de planeet

5
Ze denken niet  aan 
duurzaamheid a ls  ze b loemen 
of  p lanten kopen

De mate waar in consumenten z ich 
zorgen maken over  zaken die te 
maken hebben met b loemen en 

planten

De mate waar in consumenten 
bereid z i jn iets  te doen met  

betrekk ing tot  b loemen en planten

De onderwerpen waar  consumenten 
het  meest  mee worste len om act ie 
te ondernemen met betrekk ing tot  

b loemen en planten

Wat houdt  consumenten tegen om 
z ich duurzamer  te gedragen met  

betrekk ing tot  b loemen en planten?

Niet voor publicatie en/of verdere verspreiding zonder toestemming van Bloemenbureau Holland 2

31 33

62 63

7 4

Flower sector Plant sector

Impact
What influence does the consumer think the floriculture sector has on a better

future, by taking responsibility in the field of sustainability?

Positive impact Neutral Negative impact

38 35

54 55

8 10

Flower sector Plant sector

Progress
To what extent do consumers think that the flower and plant sector are 

proactive in terms of sustainability progress?

Very proactive They are working on it, but still quite reactive Not engaged at all

Consumer perception

Concerns
To what extent are consumers concerned about the following issues? - Top 5 per category

Expected action
Which of the following issues do consumers expect the flower and plant sector to act 

upon? - Top 5 per category

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Non-recyclable 
packaging

3. Excessive amount of 
packaging

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

5. Usage of artificial 
pigments (e.g.
colouring of flowers)

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers 

2. Non-recyclable 
packaging 

3. Excessive amount of 
packaging 

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers 

5. Emissions due to air 
transportation 

1. Excessive amount of 
packaging 

2. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers 

3. Non-recyclable 
packaging 

4. Intensive farming 
(exhaustion of soil) 

5. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers 

1. Greenhouse gasses 
(e.g. CO2 emissions 
and nitrogen)

2. Non-recyclable 
packaging

3. Excessive amount of 
packaging

4. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

5. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

1. Excessive amount of 
packaging 

2. Greenhouse gasses 
(e.g. CO2 emissions 
and nitrogen) 

3. Non-recyclable 
packaging

4. Water or land pollution 
due to usage of 
chemical

5. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

1. Non-recyclable 
packaging

2. Excessive amount of 
packaging 

3. Greenhouse gasses 
(e.g. CO2 emissions 
and nitrogen) 

4. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

5. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

4

Flowers Houseplants Garden plants Flowers Houseplants Garden plants

Consumer perception
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Leer de consument kennen
n=4820 mannen en vrouwen van 18 – 70 jaar oud
die bloemen (elke 3 maanden) en/of kamerplanten en/of buitenplanten (elke 6 maanden) kopen, voor henzelf of als cadeau

G E S L A C H T H U I S V E S T I N G E D U C A T I E

T Y P E  S E G M E N TL E E F T I J D L E E F O M G E V I N G I N K O M E N

28%
21%

52%

18-34 35-44 45-70

43%
M A N

57%
V R O U W

Niet voor publicatie en/of verdere verspreiding zonder 
toestemming van Bloemenbureau Holland

41%

1%

49%

6%

Huis met tuin Huis zonder
tuin

Appartement
met tuin/balkon

Appartement
zonder

tuin/balkon

48%
S T A D

36%
DO R P

15%
P L A T T E L A N D

64%

27%

9%

Laag Hoog Geen antwoord

27%

39%

34%

Laag

Middel

Hoog

Actives Considerers

Believers Dismissers

48%
15%

29%

8%

Toelichting type segmenten
Actives - Actieve houding t.a.v. duurzaamheid, voelen dat ze een verschil kunnen maken
Considerers - Actieve houding t.a.v. duurzaamheid, maar ondernemen vooralsnog minder actie dan Actives
Believers - Houding t.a.v. duurzaamheid wordt sterk beïnvloed door sociale omgeving
Dismissers - Geen interesse in duurzaamheid

1

Get to know the consumer 
Top-5 perception and attitude regarding sustainability in the flower and plant sector

B I G G E S T  C O N C E R N S

1 Water  or  land pol lut ion due to 
usage of  chemical  pest ic ides 

2 Overconsumpt ion and waste

3
Heal th r isks due to the usage 
of  chemical  pest ic ides or  
fer t i l i zers  

4
Water  or  land pol lut ion due to 
the usage of  chemical  
fer t i l i zers  

5 Overpackaging 

W I L L I N G N E S S VA L U E  A C T I O N  G A P B A R R I E R S

1 Buy more local ly  produced 
f lowers and plants

2 Keep and mainta in f lowers or  
p lants  unt i l  they ' re dead 

3 Recycle f lower  and plant  waste 

4 Not use any grow lamps to 
maintain your  p lants  

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  
instead of  pots  made of  non-
sustainable mater ia ls

1 Buy more local ly  produced 
f lowers and plants

2
Buy f lowers and plants  more 
of ten that  have sustainabi l i ty  
qual i ty  labels  or  cer t i f i cat ions

3
Buy less f lowers or  p lants  that  
are being t ranspor ted on 
ai rp lanes or  b ig ships

4
Buy less f lowers or  p lants  that  
have been grown wi th the use of  
chemical  pest ic ides 

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  instead 
of  p last ic  pots

1
I t  i s  real ly  hard to te l l  which 
f lowers or  p lants  are bad 
eth ical ly  or  for  the env i ronment

2
They don' t  have enough 
informat ion about  where 
speci f ic  f lower  and plants  are 
being grown 

3
They don' t  have enough 
informat ion about  the impact  of  
the product ion and 
t ranspor tat ion of  f lowers and 
plants

4
When shopping,  thei r  mind is  
on sav ing money more than 
sav ing the planet

5
They don' t  th ink about  
susta inabi l i ty  when buy ing 
f lowers or  p lants  

The extent  to which consumers are 
concerned about  issues re lated to 

f lowers and plants

The extent  to which consumers are 
wi l l ing to do something sustainable 

regarding f lowers and plants

The act ions consumers s t i l l  
s t ruggle to take act ion on re lated 

to f lowers and plants

What  s tops consumers f rom 
behaving more sustainably  wi th 
respect  to f lowers and plants?
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Consumer perception

50% has come across
sustainability labels 

29% is helped by 
sustainability labels

of which

50% has never come 
across sustainability labels

40% thinks it would 
help them

of which

Packaging
Which of these packaging materials do consumers prefer and which do they consider to 

be sustainable?

Barriers
What are the barriers for consumers to behave more sustainably? - Top 5 per category

Communication
What proportion of consumers recently came across any communication expressions and 

how did this influence their perception? 

Labels
How often do consumers come across sustainability labels and does this help them to 

make a more sustainable choice?

33%
.

of which

39%
.

of which

38%
.

of which
18% is positively influenced
21% is negatively influenced

29% is positively influenced
25% is negatively influenced

23% is positively influenced
21% is negatively influenced

Flowers Houseplants Garden plants

1. They don't think about flowers 
sustainability when buying

2. It is really hard to tell which 
flowers are bad ethically or for 
the environment

3. They don't have enough 
information about where 
specific flowers are being 
grown

4. It is not part of their routine to 
think about sustainability when 
buying flowers

5. When shopping, their mind is 
on saving money more than 
saving the planet

1. It is really hard to tell which  
houseplants are bad ethically 
or for the environment

2. When shopping, their mind is 
on saving money more than 
saving the planet

3. It is not part of their routine to 
think about sustainability when 
buying houseplants 

4. They don't think about 
sustainability when buying 
houseplants 

5. They don't have enough 
information about where 
specific houseplants are being 
grown

1. They are convinced they are 
already being sustainable by 
buying greenery such as 
garden plants

2. It is really hard to tell which 
garden plants are bad ethically 
or for the environment

3. They don't have enough 
information about the impact of 
the production and 
transportation of garden plants

4. They don't have enough 
information about where 
specific garden plants are 
being grown

5. They are not aware of 
sustainability labels

22%

19%

18%

13%

9%

7%

45%

52%

29%

46%

25%

5%

Recyclable materials

Biodegradable and/or compostable material

Paper

Recycled material

Carton

Plastic

Preference Sustainability perception

Flowers Houseplants Garden plants

Consumer perception
Consumer perception

50% has come across
sustainability labels 

29% is helped by 
sustainability labels

of which

50% has never come 
across sustainability labels

40% thinks it would 
help them

of which

Packaging
Which of these packaging materials do consumers prefer and which do they consider to 

be sustainable?

Barriers
What are the barriers for consumers to behave more sustainably? - Top 5 per category

Communication
What proportion of consumers recently came across any communication expressions and 

how did this influence their perception? 

Labels
How often do consumers come across sustainability labels and does this help them to 

make a more sustainable choice?

33%
.

of which

39%
.

of which

38%
.

of which
18% is positively influenced
21% is negatively influenced

29% is positively influenced
25% is negatively influenced

23% is positively influenced
21% is negatively influenced

Flowers Houseplants Garden plants

1. They don't think about flowers 
sustainability when buying

2. It is really hard to tell which 
flowers are bad ethically or for 
the environment

3. They don't have enough 
information about where 
specific flowers are being 
grown

4. It is not part of their routine to 
think about sustainability when 
buying flowers

5. When shopping, their mind is 
on saving money more than 
saving the planet

1. It is really hard to tell which  
houseplants are bad ethically 
or for the environment

2. When shopping, their mind is 
on saving money more than 
saving the planet

3. It is not part of their routine to 
think about sustainability when 
buying houseplants 

4. They don't think about 
sustainability when buying 
houseplants 

5. They don't have enough 
information about where 
specific houseplants are being 
grown

1. They are convinced they are 
already being sustainable by 
buying greenery such as 
garden plants

2. It is really hard to tell which 
garden plants are bad ethically 
or for the environment

3. They don't have enough 
information about the impact of 
the production and 
transportation of garden plants

4. They don't have enough 
information about where 
specific garden plants are 
being grown

5. They are not aware of 
sustainability labels

22%

19%

18%

13%

9%

7%

45%

52%

29%

46%

25%

5%

Recyclable materials

Biodegradable and/or compostable material

Paper

Recycled material

Carton

Plastic

Preference Sustainability perception

Flowers Houseplants Garden plants

Leer de consument kennen
Top-5 perceptie en houding tegenover duurzaamheid in de bloemen en planten sector

G R O O TS TE  ZO R G E N

1
Water- of bodemverontreiniging 
als gevolg van het gebruik van 
chemische bestr i jdingsmiddelen 

2 Overconsumpt ie en afval

3
Gezondheidsr is ico 's  a ls  gevolg 
van het  gebruik  van chemische 
bestr i jd ingsmiddelen of  
kunstmest  

4
Water- of  bodemverontre in ig ing 
als  gevolg van het  gebruik  van 
kunstmest  

5 Te veel verpakk ing

B E R E I D H E I D VA L U E  A C T I O N  G A P B A R R I È R E S

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2 Bloemen of  p lanten houden en 
verzorgen tot  ze dood z i jn

3 Bloemen- en plantenafval
recyc len

4 Geen warmtelampen gebruiken 
om uw planten te verzorgen

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van pot ten 
van niet  duurzame mater ia len

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2
Vaker  b loemen en planten kopen 
met een duurzaamheidskeurmerk 
of  -cer t i f i caat

3
Minder  b loemen of  p lanten 
kopen die met  v l iegtu igen of  
grote schepen worden vervoerd

4
Minder  b loemen of  p lanten 
kopen die z i jn geteeld met   
chemische bestr i jd ingsmiddelen 

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van plast ic  
pot ten

1
Het is  echt  last ig om te zeggen 
welke bloemen of  p lanten 
eth isch s lecht  z i jn  of  s lecht  z i jn  
voor  het  mi l ieu

2
Ze hebben niet  genoeg 
informat ie over  waar  speci f ieke 
bloemen en planten worden 
geteeld

3
Ze hebben niet  genoeg 
informat ie over  de gevolgen 
van de product ie en het  
vervoer  van bloemen en 
planten 

4
Bi j  het  w inkelen,  denken ze 
meer  aan geld besparen dan 
aan het  redden van de planeet

5
Ze denken niet  aan 
duurzaamheid a ls  ze b loemen 
of  p lanten kopen

De mate waar in consumenten z ich 
zorgen maken over  zaken die te 
maken hebben met b loemen en 

planten

De mate waar in consumenten 
bereid z i jn iets  te doen met  

betrekk ing tot  b loemen en planten

De onderwerpen waar  consumenten 
het  meest  mee worste len om act ie 
te ondernemen met betrekk ing tot  

b loemen en planten

Wat houdt  consumenten tegen om 
z ich duurzamer  te gedragen met  

betrekk ing tot  b loemen en planten?

Niet voor publicatie en/of verdere verspreiding zonder toestemming van Bloemenbureau Holland 2



1110

Leer de consument kennen
n=4820 mannen en vrouwen van 18 – 70 jaar oud
die bloemen (elke 3 maanden) en/of kamerplanten en/of buitenplanten (elke 6 maanden) kopen, voor henzelf of als cadeau

G E S L A C H T H U I S V E S T I N G E D U C A T I E

T Y P E  S E G M E N TL E E F T I J D L E E F O M G E V I N G I N K O M E N

28%
21%

52%

18-34 35-44 45-70

43%
M A N

57%
V R O U W

Niet voor publicatie en/of verdere verspreiding zonder 
toestemming van Bloemenbureau Holland

41%

1%

49%

6%

Huis met tuin Huis zonder
tuin

Appartement
met tuin/balkon

Appartement
zonder

tuin/balkon

48%
S T A D

36%
DO R P

15%
P L A T T E L A N D

64%

27%

9%

Laag Hoog Geen antwoord

27%

39%

34%

Laag

Middel

Hoog

Actives Considerers

Believers Dismissers

48%
15%

29%

8%

Toelichting type segmenten
Actives - Actieve houding t.a.v. duurzaamheid, voelen dat ze een verschil kunnen maken
Considerers - Actieve houding t.a.v. duurzaamheid, maar ondernemen vooralsnog minder actie dan Actives
Believers - Houding t.a.v. duurzaamheid wordt sterk beïnvloed door sociale omgeving
Dismissers - Geen interesse in duurzaamheid

1

Get to know the consumer 
Top-5 perception and attitude regarding sustainability in the flower and plant sector

B I G G E S T  C O N C E R N S

1 Water  or  land pol lut ion due to 
usage of  chemical  pest ic ides 

2 Overconsumpt ion and waste

3
Heal th r isks due to the usage 
of  chemical  pest ic ides or  
fer t i l i zers  

4
Water  or  land pol lut ion due to 
the usage of  chemical  
fer t i l i zers  

5 Overpackaging 

W I L L I N G N E S S VA L U E  A C T I O N  G A P B A R R I E R S

1 Buy more local ly  produced 
f lowers and plants

2 Keep and mainta in f lowers or  
p lants  unt i l  they ' re dead 

3 Recycle f lower  and plant  waste 

4 Not use any grow lamps to 
maintain your  p lants  

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  
instead of  pots  made of  non-
sustainable mater ia ls

1 Buy more local ly  produced 
f lowers and plants

2
Buy f lowers and plants  more 
of ten that  have sustainabi l i ty  
qual i ty  labels  or  cer t i f i cat ions

3
Buy less f lowers or  p lants  that  
are being t ranspor ted on 
ai rp lanes or  b ig ships

4
Buy less f lowers or  p lants  that  
have been grown wi th the use of  
chemical  pest ic ides 

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  instead 
of  p last ic  pots

1
I t  i s  real ly  hard to te l l  which 
f lowers or  p lants  are bad 
eth ical ly  or  for  the env i ronment

2
They don' t  have enough 
informat ion about  where 
speci f ic  f lower  and plants  are 
being grown 

3
They don' t  have enough 
informat ion about  the impact  of  
the product ion and 
t ranspor tat ion of  f lowers and 
plants

4
When shopping,  thei r  mind is  
on sav ing money more than 
sav ing the planet

5
They don' t  th ink about  
susta inabi l i ty  when buy ing 
f lowers or  p lants  

The extent  to which consumers are 
concerned about  issues re lated to 

f lowers and plants

The extent  to which consumers are 
wi l l ing to do something sustainable 

regarding f lowers and plants

The act ions consumers s t i l l  
s t ruggle to take act ion on re lated 

to f lowers and plants

What  s tops consumers f rom 
behaving more sustainably  wi th 
respect  to f lowers and plants?
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43 45
54 54

3 1

Flower sector Plant sector

Impact
What influence does the consumer think the floriculture sector has on a better 

future, by taking responsibility in the field of sustainability?

Positive impact Neutral Negative impact

48
41

47 51

5 8

Flower sector Plant sector

Progress
To what extent do consumers think that the flower and plant sector are 

proactive in terms of sustainability progress?

Very proactive They're working on it, but still quite reactive Not engaged at all

Consumer perception

Concerns
To what extent are consumers concerned about the following issues? - Top 5 per category

Expected action
Which of the following issues do consumers expect the flower and plant sector to act 

upon? - Top 5 per category

1. Excessive amount of 
packaging

2. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

3. Non-recyclable 
packaging

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

5. Bad employee 
conditions

1. Excessive amount of 
packaging 

2. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers 

3. Non-recyclable 
packaging 

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers 

5. Usage of fossil fuels 
for transportation 

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Non-recyclable 
packaging

3. Excessive amount of 
packaging

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

5. Intensive farming 
(exhaustion of soil)

1. Non-recyclable 
packaging

2. Excessive amount of 
packaging 

3. Water or land pollution 
due to usage of 
chemical

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

5. Flower waste

1. Non-recyclable 
packaging

2. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

3. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

4. Excessive amount of 
packaging

5. Bad employee 
conditions

1. Non-recyclable 
packaging

2. Excessive amount of 
packaging

3. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

4. Plant waste
5. Water or land pollution 

due to usage of 
chemical pesticides 
and/or fertilizers

6

Flowers Houseplants Garden plants Flowers Houseplants Garden plants

Consumer perception

43 45
54 54

3 1

Flower sector Plant sector

Impact
What influence does the consumer think the floriculture sector has on a better 

future, by taking responsibility in the field of sustainability?

Positive impact Neutral Negative impact

48
41

47 51

5 8

Flower sector Plant sector

Progress
To what extent do consumers think that the flower and plant sector are 

proactive in terms of sustainability progress?

Very proactive They're working on it, but still quite reactive Not engaged at all

Consumer perception

Concerns
To what extent are consumers concerned about the following issues? - Top 5 per category

Expected action
Which of the following issues do consumers expect the flower and plant sector to act 

upon? - Top 5 per category

1. Excessive amount of 
packaging

2. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

3. Non-recyclable 
packaging

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

5. Bad employee 
conditions

1. Excessive amount of 
packaging 

2. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers 

3. Non-recyclable 
packaging 

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers 

5. Usage of fossil fuels 
for transportation 

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Non-recyclable 
packaging

3. Excessive amount of 
packaging

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

5. Intensive farming 
(exhaustion of soil)

1. Non-recyclable 
packaging

2. Excessive amount of 
packaging 

3. Water or land pollution 
due to usage of 
chemical

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

5. Flower waste

1. Non-recyclable 
packaging

2. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

3. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

4. Excessive amount of 
packaging

5. Bad employee 
conditions

1. Non-recyclable 
packaging

2. Excessive amount of 
packaging

3. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

4. Plant waste
5. Water or land pollution 

due to usage of 
chemical pesticides 
and/or fertilizers

6

Flowers Houseplants Garden plants Flowers Houseplants Garden plants

Leer de consument kennen
Top-5 perceptie en houding tegenover duurzaamheid in de bloemen en planten sector

G R O O TS TE  ZO R G E N

1
Water- of bodemverontreiniging 
als gevolg van het gebruik van 
chemische bestr i jdingsmiddelen 

2 Overconsumpt ie en afval

3
Gezondheidsr is ico 's  a ls  gevolg 
van het  gebruik  van chemische 
bestr i jd ingsmiddelen of  
kunstmest  

4
Water- of  bodemverontre in ig ing 
als  gevolg van het  gebruik  van 
kunstmest  

5 Te veel verpakk ing

B E R E I D H E I D VA L U E  A C T I O N  G A P B A R R I È R E S

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2 Bloemen of  p lanten houden en 
verzorgen tot  ze dood z i jn

3 Bloemen- en plantenafval
recyc len

4 Geen warmtelampen gebruiken 
om uw planten te verzorgen

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van pot ten 
van niet  duurzame mater ia len

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2
Vaker  b loemen en planten kopen 
met een duurzaamheidskeurmerk 
of  -cer t i f i caat

3
Minder  b loemen of  p lanten 
kopen die met  v l iegtu igen of  
grote schepen worden vervoerd

4
Minder  b loemen of  p lanten 
kopen die z i jn geteeld met   
chemische bestr i jd ingsmiddelen 

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van plast ic  
pot ten

1
Het is  echt  last ig om te zeggen 
welke bloemen of  p lanten 
eth isch s lecht  z i jn  of  s lecht  z i jn  
voor  het  mi l ieu

2
Ze hebben niet  genoeg 
informat ie over  waar  speci f ieke 
bloemen en planten worden 
geteeld

3
Ze hebben niet  genoeg 
informat ie over  de gevolgen 
van de product ie en het  
vervoer  van bloemen en 
planten 

4
Bi j  het  w inkelen,  denken ze 
meer  aan geld besparen dan 
aan het  redden van de planeet

5
Ze denken niet  aan 
duurzaamheid a ls  ze b loemen 
of  p lanten kopen

De mate waar in consumenten z ich 
zorgen maken over  zaken die te 
maken hebben met b loemen en 

planten

De mate waar in consumenten 
bereid z i jn iets  te doen met  

betrekk ing tot  b loemen en planten

De onderwerpen waar  consumenten 
het  meest  mee worste len om act ie 
te ondernemen met betrekk ing tot  

b loemen en planten

Wat houdt  consumenten tegen om 
z ich duurzamer  te gedragen met  

betrekk ing tot  b loemen en planten?

Niet voor publicatie en/of verdere verspreiding zonder toestemming van Bloemenbureau Holland 2
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Leer de consument kennen
n=4820 mannen en vrouwen van 18 – 70 jaar oud
die bloemen (elke 3 maanden) en/of kamerplanten en/of buitenplanten (elke 6 maanden) kopen, voor henzelf of als cadeau

G E S L A C H T H U I S V E S T I N G E D U C A T I E

T Y P E  S E G M E N TL E E F T I J D L E E F O M G E V I N G I N K O M E N

28%
21%

52%

18-34 35-44 45-70

43%
M A N

57%
V R O U W

Niet voor publicatie en/of verdere verspreiding zonder 
toestemming van Bloemenbureau Holland

41%

1%

49%

6%

Huis met tuin Huis zonder
tuin

Appartement
met tuin/balkon

Appartement
zonder

tuin/balkon

48%
S T A D

36%
DO R P

15%
P L A T T E L A N D

64%

27%

9%

Laag Hoog Geen antwoord

27%

39%

34%

Laag

Middel

Hoog

Actives Considerers

Believers Dismissers

48%
15%

29%

8%

Toelichting type segmenten
Actives - Actieve houding t.a.v. duurzaamheid, voelen dat ze een verschil kunnen maken
Considerers - Actieve houding t.a.v. duurzaamheid, maar ondernemen vooralsnog minder actie dan Actives
Believers - Houding t.a.v. duurzaamheid wordt sterk beïnvloed door sociale omgeving
Dismissers - Geen interesse in duurzaamheid

1

Get to know the consumer 
Top-5 perception and attitude regarding sustainability in the flower and plant sector

B I G G E S T  C O N C E R N S

1 Water  or  land pol lut ion due to 
usage of  chemical  pest ic ides 

2 Overconsumpt ion and waste

3
Heal th r isks due to the usage 
of  chemical  pest ic ides or  
fer t i l i zers  

4
Water  or  land pol lut ion due to 
the usage of  chemical  
fer t i l i zers  

5 Overpackaging 

W I L L I N G N E S S VA L U E  A C T I O N  G A P B A R R I E R S

1 Buy more local ly  produced 
f lowers and plants

2 Keep and mainta in f lowers or  
p lants  unt i l  they ' re dead 

3 Recycle f lower  and plant  waste 

4 Not use any grow lamps to 
maintain your  p lants  

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  
instead of  pots  made of  non-
sustainable mater ia ls

1 Buy more local ly  produced 
f lowers and plants

2
Buy f lowers and plants  more 
of ten that  have sustainabi l i ty  
qual i ty  labels  or  cer t i f i cat ions

3
Buy less f lowers or  p lants  that  
are being t ranspor ted on 
ai rp lanes or  b ig ships

4
Buy less f lowers or  p lants  that  
have been grown wi th the use of  
chemical  pest ic ides 

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  instead 
of  p last ic  pots

1
I t  i s  real ly  hard to te l l  which 
f lowers or  p lants  are bad 
eth ical ly  or  for  the env i ronment

2
They don' t  have enough 
informat ion about  where 
speci f ic  f lower  and plants  are 
being grown 

3
They don' t  have enough 
informat ion about  the impact  of  
the product ion and 
t ranspor tat ion of  f lowers and 
plants

4
When shopping,  thei r  mind is  
on sav ing money more than 
sav ing the planet

5
They don' t  th ink about  
susta inabi l i ty  when buy ing 
f lowers or  p lants  

The extent  to which consumers are 
concerned about  issues re lated to 

f lowers and plants

The extent  to which consumers are 
wi l l ing to do something sustainable 

regarding f lowers and plants

The act ions consumers s t i l l  
s t ruggle to take act ion on re lated 

to f lowers and plants

What  s tops consumers f rom 
behaving more sustainably  wi th 
respect  to f lowers and plants?
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Consumer perception

57% has come across
sustainability labels 

30% is helped by 
sustainability labels

of which

43% has never come 
across sustainability labels

60% thinks it would 
help them

of which

Packaging
Which of these packaging materials do consumers prefer and which do they consider to 

be sustainable?

Barriers
What are the barriers for consumers to behave more sustainably? - Top 5 per category

Communication
What proportion of consumers recently came across any communication expressions and 

how did this influence their perception? 

Labels
How often do consumers come across sustainability labels and does this help them to 

make a more sustainable choice?

1. It is really hard to tell which 
flowers are bad ethically or for 
the environment

2. When shopping, their mind is 
on saving money more than 
saving the planet

3. They don't think about 
sustainability when buying 
flowers

4. They don't have enough 
information about the impact 
of the production and 
transportation of flowers

5. They don't have enough 
information about where 
specific flowers are being 
grown

1. They don't have enough 
information about the impact 
of the production and 
transportation of houseplants 

2. They don't have enough 
information about where 
specific houseplants are being 
grown

3. It is really hard to tell which 
houseplants are bad ethically 
or for the environment

4. When shopping, their mind is 
on saving money more than 
saving the planet

5. They are convinced they are 
already being sustainable by 
buying greenery such as 
houseplants

1. It is really hard to tell which 
garden plants are bad ethically 
or for the environment

2. When shopping, their mind is 
on saving money more than 
saving the planet

3. They don't have enough 
information about the impact of 
the production and 
transportation of garden plants

4. They don't have enough 
information about where 
specific garden plants are 
being grown

5. They are convinced they are 
already being sustainable by 
buying greenery such as 
garden plants

24%

23%

19%

14%

5%

4%

56%

45%

52%

40%

7%

15%

Biodegradable and/or compostable material

Recyclable materials

Recycled material

Paper

Plastic

Carton

Preference Sustainability perception

Flowers Houseplants Garden plants

33%
.

of which

46%
.

of which

41%
.

of which
36% is positively influenced
18% is negatively influenced

33% is positively influenced
21% is negatively influenced

32% is positively influenced
21% is negatively influenced

Flowers Houseplants Garden plants

Consumer perception

57% has come across
sustainability labels 

30% is helped by 
sustainability labels

of which

43% has never come 
across sustainability labels

60% thinks it would 
help them

of which

Packaging
Which of these packaging materials do consumers prefer and which do they consider to 

be sustainable?

Barriers
What are the barriers for consumers to behave more sustainably? - Top 5 per category

Communication
What proportion of consumers recently came across any communication expressions and 

how did this influence their perception? 

Labels
How often do consumers come across sustainability labels and does this help them to 

make a more sustainable choice?

1. It is really hard to tell which 
flowers are bad ethically or for 
the environment

2. When shopping, their mind is 
on saving money more than 
saving the planet

3. They don't think about 
sustainability when buying 
flowers

4. They don't have enough 
information about the impact 
of the production and 
transportation of flowers

5. They don't have enough 
information about where 
specific flowers are being 
grown

1. They don't have enough 
information about the impact 
of the production and 
transportation of houseplants 

2. They don't have enough 
information about where 
specific houseplants are being 
grown

3. It is really hard to tell which 
houseplants are bad ethically 
or for the environment

4. When shopping, their mind is 
on saving money more than 
saving the planet

5. They are convinced they are 
already being sustainable by 
buying greenery such as 
houseplants

1. It is really hard to tell which 
garden plants are bad ethically 
or for the environment

2. When shopping, their mind is 
on saving money more than 
saving the planet

3. They don't have enough 
information about the impact of 
the production and 
transportation of garden plants

4. They don't have enough 
information about where 
specific garden plants are 
being grown

5. They are convinced they are 
already being sustainable by 
buying greenery such as 
garden plants

24%

23%

19%

14%

5%

4%

56%

45%

52%

40%

7%

15%

Biodegradable and/or compostable material

Recyclable materials

Recycled material

Paper

Plastic

Carton

Preference Sustainability perception

Flowers Houseplants Garden plants

33%
.

of which

46%
.

of which

41%
.

of which
36% is positively influenced
18% is negatively influenced

33% is positively influenced
21% is negatively influenced

32% is positively influenced
21% is negatively influenced

Flowers Houseplants Garden plants

Consumer perception
Leer de consument kennen
Top-5 perceptie en houding tegenover duurzaamheid in de bloemen en planten sector

G R O O TS TE  ZO R G E N

1
Water- of bodemverontreiniging 
als gevolg van het gebruik van 
chemische bestr i jdingsmiddelen 

2 Overconsumpt ie en afval

3
Gezondheidsr is ico 's  a ls  gevolg 
van het  gebruik  van chemische 
bestr i jd ingsmiddelen of  
kunstmest  

4
Water- of  bodemverontre in ig ing 
als  gevolg van het  gebruik  van 
kunstmest  

5 Te veel verpakk ing

B E R E I D H E I D VA L U E  A C T I O N  G A P B A R R I È R E S

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2 Bloemen of  p lanten houden en 
verzorgen tot  ze dood z i jn

3 Bloemen- en plantenafval
recyc len

4 Geen warmtelampen gebruiken 
om uw planten te verzorgen

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van pot ten 
van niet  duurzame mater ia len

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2
Vaker  b loemen en planten kopen 
met een duurzaamheidskeurmerk 
of  -cer t i f i caat

3
Minder  b loemen of  p lanten 
kopen die met  v l iegtu igen of  
grote schepen worden vervoerd

4
Minder  b loemen of  p lanten 
kopen die z i jn geteeld met   
chemische bestr i jd ingsmiddelen 

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van plast ic  
pot ten

1
Het is  echt  last ig om te zeggen 
welke bloemen of  p lanten 
eth isch s lecht  z i jn  of  s lecht  z i jn  
voor  het  mi l ieu

2
Ze hebben niet  genoeg 
informat ie over  waar  speci f ieke 
bloemen en planten worden 
geteeld

3
Ze hebben niet  genoeg 
informat ie over  de gevolgen 
van de product ie en het  
vervoer  van bloemen en 
planten 

4
Bi j  het  w inkelen,  denken ze 
meer  aan geld besparen dan 
aan het  redden van de planeet

5
Ze denken niet  aan 
duurzaamheid a ls  ze b loemen 
of  p lanten kopen

De mate waar in consumenten z ich 
zorgen maken over  zaken die te 
maken hebben met b loemen en 

planten

De mate waar in consumenten 
bereid z i jn iets  te doen met  

betrekk ing tot  b loemen en planten

De onderwerpen waar  consumenten 
het  meest  mee worste len om act ie 
te ondernemen met betrekk ing tot  

b loemen en planten

Wat houdt  consumenten tegen om 
z ich duurzamer  te gedragen met  

betrekk ing tot  b loemen en planten?

Niet voor publicatie en/of verdere verspreiding zonder toestemming van Bloemenbureau Holland 2
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Leer de consument kennen
n=4820 mannen en vrouwen van 18 – 70 jaar oud
die bloemen (elke 3 maanden) en/of kamerplanten en/of buitenplanten (elke 6 maanden) kopen, voor henzelf of als cadeau

G E S L A C H T H U I S V E S T I N G E D U C A T I E

T Y P E  S E G M E N TL E E F T I J D L E E F O M G E V I N G I N K O M E N

28%
21%

52%

18-34 35-44 45-70

43%
M A N

57%
V R O U W

Niet voor publicatie en/of verdere verspreiding zonder 
toestemming van Bloemenbureau Holland

41%

1%

49%

6%

Huis met tuin Huis zonder
tuin

Appartement
met tuin/balkon

Appartement
zonder

tuin/balkon

48%
S T A D

36%
DO R P

15%
P L A T T E L A N D

64%

27%

9%

Laag Hoog Geen antwoord

27%

39%

34%

Laag

Middel

Hoog

Actives Considerers

Believers Dismissers

48%
15%

29%

8%

Toelichting type segmenten
Actives - Actieve houding t.a.v. duurzaamheid, voelen dat ze een verschil kunnen maken
Considerers - Actieve houding t.a.v. duurzaamheid, maar ondernemen vooralsnog minder actie dan Actives
Believers - Houding t.a.v. duurzaamheid wordt sterk beïnvloed door sociale omgeving
Dismissers - Geen interesse in duurzaamheid

1

Get to know the consumer 
Top-5 perception and attitude regarding sustainability in the flower and plant sector

B I G G E S T  C O N C E R N S

1 Water  or  land pol lut ion due to 
usage of  chemical  pest ic ides 

2 Overconsumpt ion and waste

3
Heal th r isks due to the usage 
of  chemical  pest ic ides or  
fer t i l i zers  

4
Water  or  land pol lut ion due to 
the usage of  chemical  
fer t i l i zers  

5 Overpackaging 

W I L L I N G N E S S VA L U E  A C T I O N  G A P B A R R I E R S

1 Buy more local ly  produced 
f lowers and plants

2 Keep and mainta in f lowers or  
p lants  unt i l  they ' re dead 

3 Recycle f lower  and plant  waste 

4 Not use any grow lamps to 
maintain your  p lants  

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  
instead of  pots  made of  non-
sustainable mater ia ls

1 Buy more local ly  produced 
f lowers and plants

2
Buy f lowers and plants  more 
of ten that  have sustainabi l i ty  
qual i ty  labels  or  cer t i f i cat ions

3
Buy less f lowers or  p lants  that  
are being t ranspor ted on 
ai rp lanes or  b ig ships

4
Buy less f lowers or  p lants  that  
have been grown wi th the use of  
chemical  pest ic ides 

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  instead 
of  p last ic  pots

1
I t  i s  real ly  hard to te l l  which 
f lowers or  p lants  are bad 
eth ical ly  or  for  the env i ronment

2
They don' t  have enough 
informat ion about  where 
speci f ic  f lower  and plants  are 
being grown 

3
They don' t  have enough 
informat ion about  the impact  of  
the product ion and 
t ranspor tat ion of  f lowers and 
plants

4
When shopping,  thei r  mind is  
on sav ing money more than 
sav ing the planet

5
They don' t  th ink about  
susta inabi l i ty  when buy ing 
f lowers or  p lants  

The extent  to which consumers are 
concerned about  issues re lated to 

f lowers and plants

The extent  to which consumers are 
wi l l ing to do something sustainable 

regarding f lowers and plants

The act ions consumers s t i l l  
s t ruggle to take act ion on re lated 

to f lowers and plants

What  s tops consumers f rom 
behaving more sustainably  wi th 
respect  to f lowers and plants?
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57 61

39 37

4 2

Flower sector Plant sector

Impact
What influence does the consumer think the floriculture sector has on a better 

future, by taking responsibility in the field of sustainability?

Positive impact Neutral Negative impact

39 36

53 53

8 11

Flower sector Plant sector

Progress
To what extent do consumers think that the flower and plant sector are 

proactive in terms of sustainability progress?

Very proactive They're working on it, but still quite reactive Not engaged at all

Consumer perception

Concerns
To what extent are consumers concerned about the following issues? - Top 5 per category

Expected action
Which of the following issues do consumers expect the flower and plant sector to act 

upon? - Top 5 per category

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

3. Impact of (excessive) 
water usage

4. Excessive amount of 
packaging

5. Intensive farming 
(exhaustion of soil)

1. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers 

2. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers 

3. Impact of (excessive) 
water usage 

4. Excessive amount of 
packaging 

5. Intensive farming 
(exhaustion of soil) 

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

3. Impact of (excessive) 
water usage

4. Excessive amount of 
packaging

5. Intensive farming 
(exhaustion of soil)

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Impact of (excessive) 
water usage

3. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers packaging

4. Intensive farming 
(exhaustion of soil)

5. Excessive amount of 
packaging

1. Impact of (excessive) 
water usage

2. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

3. Excessive amount of 
packaging

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

5. Intensive farming 
(exhaustion of soil)

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

3. Impact of (excessive) 
water usage

4. Excessive amount of 
packaging

5. Intensive farming 
(exhaustion of soil) 8

Flowers Houseplants Garden plants Flowers Houseplants Garden plants

57 61

39 37

4 2

Flower sector Plant sector

Impact
What influence does the consumer think the floriculture sector has on a better 

future, by taking responsibility in the field of sustainability?

Positive impact Neutral Negative impact

39 36

53 53

8 11

Flower sector Plant sector

Progress
To what extent do consumers think that the flower and plant sector are 

proactive in terms of sustainability progress?

Very proactive They're working on it, but still quite reactive Not engaged at all

Consumer perception

Concerns
To what extent are consumers concerned about the following issues? - Top 5 per category

Expected action
Which of the following issues do consumers expect the flower and plant sector to act 

upon? - Top 5 per category

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

3. Impact of (excessive) 
water usage

4. Excessive amount of 
packaging

5. Intensive farming 
(exhaustion of soil)

1. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers 

2. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers 

3. Impact of (excessive) 
water usage 

4. Excessive amount of 
packaging 

5. Intensive farming 
(exhaustion of soil) 

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

3. Impact of (excessive) 
water usage

4. Excessive amount of 
packaging

5. Intensive farming 
(exhaustion of soil)

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Impact of (excessive) 
water usage

3. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers packaging

4. Intensive farming 
(exhaustion of soil)

5. Excessive amount of 
packaging

1. Impact of (excessive) 
water usage

2. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

3. Excessive amount of 
packaging

4. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

5. Intensive farming 
(exhaustion of soil)

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

3. Impact of (excessive) 
water usage

4. Excessive amount of 
packaging

5. Intensive farming 
(exhaustion of soil) 8

Flowers Houseplants Garden plants Flowers Houseplants Garden plants

Consumer perception
Leer de consument kennen
Top-5 perceptie en houding tegenover duurzaamheid in de bloemen en planten sector

G R O O TS TE  ZO R G E N

1
Water- of bodemverontreiniging 
als gevolg van het gebruik van 
chemische bestr i jdingsmiddelen 

2 Overconsumpt ie en afval

3
Gezondheidsr is ico 's  a ls  gevolg 
van het  gebruik  van chemische 
bestr i jd ingsmiddelen of  
kunstmest  

4
Water- of  bodemverontre in ig ing 
als  gevolg van het  gebruik  van 
kunstmest  

5 Te veel verpakk ing

B E R E I D H E I D VA L U E  A C T I O N  G A P B A R R I È R E S

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2 Bloemen of  p lanten houden en 
verzorgen tot  ze dood z i jn

3 Bloemen- en plantenafval
recyc len

4 Geen warmtelampen gebruiken 
om uw planten te verzorgen

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van pot ten 
van niet  duurzame mater ia len

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2
Vaker  b loemen en planten kopen 
met een duurzaamheidskeurmerk 
of  -cer t i f i caat

3
Minder  b loemen of  p lanten 
kopen die met  v l iegtu igen of  
grote schepen worden vervoerd

4
Minder  b loemen of  p lanten 
kopen die z i jn geteeld met   
chemische bestr i jd ingsmiddelen 

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van plast ic  
pot ten

1
Het is  echt  last ig om te zeggen 
welke bloemen of  p lanten 
eth isch s lecht  z i jn  of  s lecht  z i jn  
voor  het  mi l ieu

2
Ze hebben niet  genoeg 
informat ie over  waar  speci f ieke 
bloemen en planten worden 
geteeld

3
Ze hebben niet  genoeg 
informat ie over  de gevolgen 
van de product ie en het  
vervoer  van bloemen en 
planten 

4
Bi j  het  w inkelen,  denken ze 
meer  aan geld besparen dan 
aan het  redden van de planeet

5
Ze denken niet  aan 
duurzaamheid a ls  ze b loemen 
of  p lanten kopen

De mate waar in consumenten z ich 
zorgen maken over  zaken die te 
maken hebben met b loemen en 

planten

De mate waar in consumenten 
bereid z i jn iets  te doen met  

betrekk ing tot  b loemen en planten

De onderwerpen waar  consumenten 
het  meest  mee worste len om act ie 
te ondernemen met betrekk ing tot  

b loemen en planten

Wat houdt  consumenten tegen om 
z ich duurzamer  te gedragen met  

betrekk ing tot  b loemen en planten?

Niet voor publicatie en/of verdere verspreiding zonder toestemming van Bloemenbureau Holland 2
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Leer de consument kennen
n=4820 mannen en vrouwen van 18 – 70 jaar oud
die bloemen (elke 3 maanden) en/of kamerplanten en/of buitenplanten (elke 6 maanden) kopen, voor henzelf of als cadeau

G E S L A C H T H U I S V E S T I N G E D U C A T I E

T Y P E  S E G M E N TL E E F T I J D L E E F O M G E V I N G I N K O M E N

28%
21%

52%

18-34 35-44 45-70

43%
M A N

57%
V R O U W

Niet voor publicatie en/of verdere verspreiding zonder 
toestemming van Bloemenbureau Holland

41%

1%

49%

6%

Huis met tuin Huis zonder
tuin

Appartement
met tuin/balkon

Appartement
zonder

tuin/balkon

48%
S T A D

36%
DO R P

15%
P L A T T E L A N D

64%

27%

9%

Laag Hoog Geen antwoord

27%

39%

34%

Laag

Middel

Hoog

Actives Considerers

Believers Dismissers

48%
15%

29%

8%

Toelichting type segmenten
Actives - Actieve houding t.a.v. duurzaamheid, voelen dat ze een verschil kunnen maken
Considerers - Actieve houding t.a.v. duurzaamheid, maar ondernemen vooralsnog minder actie dan Actives
Believers - Houding t.a.v. duurzaamheid wordt sterk beïnvloed door sociale omgeving
Dismissers - Geen interesse in duurzaamheid

1

Get to know the consumer 
Top-5 perception and attitude regarding sustainability in the flower and plant sector

B I G G E S T  C O N C E R N S

1 Water  or  land pol lut ion due to 
usage of  chemical  pest ic ides 

2 Overconsumpt ion and waste

3
Heal th r isks due to the usage 
of  chemical  pest ic ides or  
fer t i l i zers  

4
Water  or  land pol lut ion due to 
the usage of  chemical  
fer t i l i zers  

5 Overpackaging 

W I L L I N G N E S S VA L U E  A C T I O N  G A P B A R R I E R S

1 Buy more local ly  produced 
f lowers and plants

2 Keep and mainta in f lowers or  
p lants  unt i l  they ' re dead 

3 Recycle f lower  and plant  waste 

4 Not use any grow lamps to 
maintain your  p lants  

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  
instead of  pots  made of  non-
sustainable mater ia ls

1 Buy more local ly  produced 
f lowers and plants

2
Buy f lowers and plants  more 
of ten that  have sustainabi l i ty  
qual i ty  labels  or  cer t i f i cat ions

3
Buy less f lowers or  p lants  that  
are being t ranspor ted on 
ai rp lanes or  b ig ships

4
Buy less f lowers or  p lants  that  
have been grown wi th the use of  
chemical  pest ic ides 

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  instead 
of  p last ic  pots

1
I t  i s  real ly  hard to te l l  which 
f lowers or  p lants  are bad 
eth ical ly  or  for  the env i ronment

2
They don' t  have enough 
informat ion about  where 
speci f ic  f lower  and plants  are 
being grown 

3
They don' t  have enough 
informat ion about  the impact  of  
the product ion and 
t ranspor tat ion of  f lowers and 
plants

4
When shopping,  thei r  mind is  
on sav ing money more than 
sav ing the planet

5
They don' t  th ink about  
susta inabi l i ty  when buy ing 
f lowers or  p lants  

The extent  to which consumers are 
concerned about  issues re lated to 

f lowers and plants

The extent  to which consumers are 
wi l l ing to do something sustainable 

regarding f lowers and plants

The act ions consumers s t i l l  
s t ruggle to take act ion on re lated 

to f lowers and plants

What  s tops consumers f rom 
behaving more sustainably  wi th 
respect  to f lowers and plants?
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19%

17%

14%

10%

10%

4%

40%

30%

34%

19%

30%

5%

Biodegradable and/or compostable material

Recyclable materials

Recycled materials

Paper

Raw materials (sugar cane, corn,..)

Plastic

Preference Sustainability perception

Consumer perception

68% has come across
sustainability labels 

36% is helped by 
sustainability labels

of which

32% has never come 
across sustainability labels

48% thinks it would 
help them

of which

Packaging
Which of these packaging materials do consumers prefer and which do they consider to 

be sustainable?

Barriers
What are the barriers for consumers to behave more sustainably? - Top 5 per category

Communication
What proportion of consumers recently came across any communication expressions and 

how did this influence their perception? 

Labels
How often do consumers come across sustainability labels and does this help them to 

make a more sustainable choice?

1. They don't have enough 
information about the impact of 
the production and 
transportation of flowers

2. They don't have enough 
information about where 
specific flowers are being 
grown

3. They are not aware of 
sustainability labels

4. It is really hard to tell which 
flowers are bad ethically or for 
the environment

5. When shopping, their mind is 
on saving money more than 
saving the planet

1. They don't have enough 
information about the impact 
of the production and 
transportation of houseplants

2. They don't have enough 
information about where 
specific houseplants are being 
grown

3. It is really hard to tell which 
houseplants are bad ethically 
or for the environment

4. They are not aware of 
sustainability labels

5. It is not part of their routine to 
think about sustainability when 
buying houseplants

1. They don't have enough 
information about the impact 
of the production and 
transportation of garden plants

2. They don't have enough 
information about where 
specific garden plants are 
being grown

3. It is really hard to tell which 
garden plants are bad ethically 
or for the environment

4. They are not aware of 
sustainability labels

5. When shopping, their mind is 
on saving money more than 
saving the planet

Flowers Houseplants Garden plants

53%
.

of which

51%
.

of which

53%
.

of which
26% is positively influenced
21% is negatively influenced

30% is positively influenced
21% is negatively influenced

32% is positively influenced
18% is negatively influenced
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10%

4%
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30%

34%

19%

30%

5%

Biodegradable and/or compostable material

Recyclable materials

Recycled materials

Paper

Raw materials (sugar cane, corn,..)

Plastic

Preference Sustainability perception

Consumer perception

68% has come across
sustainability labels 

36% is helped by 
sustainability labels

of which

32% has never come 
across sustainability labels

48% thinks it would 
help them

of which

Packaging
Which of these packaging materials do consumers prefer and which do they consider to 

be sustainable?

Barriers
What are the barriers for consumers to behave more sustainably? - Top 5 per category

Communication
What proportion of consumers recently came across any communication expressions and 

how did this influence their perception? 

Labels
How often do consumers come across sustainability labels and does this help them to 

make a more sustainable choice?

1. They don't have enough 
information about the impact of 
the production and 
transportation of flowers

2. They don't have enough 
information about where 
specific flowers are being 
grown

3. They are not aware of 
sustainability labels

4. It is really hard to tell which 
flowers are bad ethically or for 
the environment

5. When shopping, their mind is 
on saving money more than 
saving the planet

1. They don't have enough 
information about the impact 
of the production and 
transportation of houseplants

2. They don't have enough 
information about where 
specific houseplants are being 
grown

3. It is really hard to tell which 
houseplants are bad ethically 
or for the environment

4. They are not aware of 
sustainability labels

5. It is not part of their routine to 
think about sustainability when 
buying houseplants

1. They don't have enough 
information about the impact 
of the production and 
transportation of garden plants

2. They don't have enough 
information about where 
specific garden plants are 
being grown

3. It is really hard to tell which 
garden plants are bad ethically 
or for the environment

4. They are not aware of 
sustainability labels

5. When shopping, their mind is 
on saving money more than 
saving the planet

Flowers Houseplants Garden plants

53%
.

of which

51%
.

of which

53%
.

of which
26% is positively influenced
21% is negatively influenced

30% is positively influenced
21% is negatively influenced

32% is positively influenced
18% is negatively influenced

Flowers Houseplants Garden plants

Consumer perception
Leer de consument kennen
Top-5 perceptie en houding tegenover duurzaamheid in de bloemen en planten sector

G R O O TS TE  ZO R G E N

1
Water- of bodemverontreiniging 
als gevolg van het gebruik van 
chemische bestr i jdingsmiddelen 

2 Overconsumpt ie en afval

3
Gezondheidsr is ico 's  a ls  gevolg 
van het  gebruik  van chemische 
bestr i jd ingsmiddelen of  
kunstmest  

4
Water- of  bodemverontre in ig ing 
als  gevolg van het  gebruik  van 
kunstmest  

5 Te veel verpakk ing

B E R E I D H E I D VA L U E  A C T I O N  G A P B A R R I È R E S

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2 Bloemen of  p lanten houden en 
verzorgen tot  ze dood z i jn

3 Bloemen- en plantenafval
recyc len

4 Geen warmtelampen gebruiken 
om uw planten te verzorgen

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van pot ten 
van niet  duurzame mater ia len

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2
Vaker  b loemen en planten kopen 
met een duurzaamheidskeurmerk 
of  -cer t i f i caat

3
Minder  b loemen of  p lanten 
kopen die met  v l iegtu igen of  
grote schepen worden vervoerd

4
Minder  b loemen of  p lanten 
kopen die z i jn geteeld met   
chemische bestr i jd ingsmiddelen 

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van plast ic  
pot ten

1
Het is  echt  last ig om te zeggen 
welke bloemen of  p lanten 
eth isch s lecht  z i jn  of  s lecht  z i jn  
voor  het  mi l ieu

2
Ze hebben niet  genoeg 
informat ie over  waar  speci f ieke 
bloemen en planten worden 
geteeld

3
Ze hebben niet  genoeg 
informat ie over  de gevolgen 
van de product ie en het  
vervoer  van bloemen en 
planten 

4
Bi j  het  w inkelen,  denken ze 
meer  aan geld besparen dan 
aan het  redden van de planeet

5
Ze denken niet  aan 
duurzaamheid a ls  ze b loemen 
of  p lanten kopen

De mate waar in consumenten z ich 
zorgen maken over  zaken die te 
maken hebben met b loemen en 

planten

De mate waar in consumenten 
bereid z i jn iets  te doen met  

betrekk ing tot  b loemen en planten

De onderwerpen waar  consumenten 
het  meest  mee worste len om act ie 
te ondernemen met betrekk ing tot  

b loemen en planten

Wat houdt  consumenten tegen om 
z ich duurzamer  te gedragen met  

betrekk ing tot  b loemen en planten?

Niet voor publicatie en/of verdere verspreiding zonder toestemming van Bloemenbureau Holland 2
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Leer de consument kennen
n=4820 mannen en vrouwen van 18 – 70 jaar oud
die bloemen (elke 3 maanden) en/of kamerplanten en/of buitenplanten (elke 6 maanden) kopen, voor henzelf of als cadeau

G E S L A C H T H U I S V E S T I N G E D U C A T I E

T Y P E  S E G M E N TL E E F T I J D L E E F O M G E V I N G I N K O M E N
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21%

52%

18-34 35-44 45-70

43%
M A N

57%
V R O U W

Niet voor publicatie en/of verdere verspreiding zonder 
toestemming van Bloemenbureau Holland
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Huis met tuin Huis zonder
tuin

Appartement
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Appartement
zonder
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DO R P
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64%

27%

9%

Laag Hoog Geen antwoord

27%

39%

34%

Laag

Middel

Hoog

Actives Considerers

Believers Dismissers

48%
15%

29%

8%

Toelichting type segmenten
Actives - Actieve houding t.a.v. duurzaamheid, voelen dat ze een verschil kunnen maken
Considerers - Actieve houding t.a.v. duurzaamheid, maar ondernemen vooralsnog minder actie dan Actives
Believers - Houding t.a.v. duurzaamheid wordt sterk beïnvloed door sociale omgeving
Dismissers - Geen interesse in duurzaamheid

1

Get to know the consumer 
Top-5 perception and attitude regarding sustainability in the flower and plant sector

B I G G E S T  C O N C E R N S

1 Water  or  land pol lut ion due to 
usage of  chemical  pest ic ides 

2 Overconsumpt ion and waste

3
Heal th r isks due to the usage 
of  chemical  pest ic ides or  
fer t i l i zers  

4
Water  or  land pol lut ion due to 
the usage of  chemical  
fer t i l i zers  

5 Overpackaging 

W I L L I N G N E S S VA L U E  A C T I O N  G A P B A R R I E R S

1 Buy more local ly  produced 
f lowers and plants

2 Keep and mainta in f lowers or  
p lants  unt i l  they ' re dead 

3 Recycle f lower  and plant  waste 

4 Not use any grow lamps to 
maintain your  p lants  

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  
instead of  pots  made of  non-
sustainable mater ia ls

1 Buy more local ly  produced 
f lowers and plants

2
Buy f lowers and plants  more 
of ten that  have sustainabi l i ty  
qual i ty  labels  or  cer t i f i cat ions

3
Buy less f lowers or  p lants  that  
are being t ranspor ted on 
ai rp lanes or  b ig ships

4
Buy less f lowers or  p lants  that  
have been grown wi th the use of  
chemical  pest ic ides 

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  instead 
of  p last ic  pots

1
I t  i s  real ly  hard to te l l  which 
f lowers or  p lants  are bad 
eth ical ly  or  for  the env i ronment

2
They don' t  have enough 
informat ion about  where 
speci f ic  f lower  and plants  are 
being grown 

3
They don' t  have enough 
informat ion about  the impact  of  
the product ion and 
t ranspor tat ion of  f lowers and 
plants

4
When shopping,  thei r  mind is  
on sav ing money more than 
sav ing the planet

5
They don' t  th ink about  
susta inabi l i ty  when buy ing 
f lowers or  p lants  

The extent  to which consumers are 
concerned about  issues re lated to 

f lowers and plants

The extent  to which consumers are 
wi l l ing to do something sustainable 

regarding f lowers and plants

The act ions consumers s t i l l  
s t ruggle to take act ion on re lated 

to f lowers and plants

What  s tops consumers f rom 
behaving more sustainably  wi th 
respect  to f lowers and plants?
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33
39

64
58

3 3

Flower sector Plant sector

Impact
What influence does the consumer think the floriculture sector has on a better 

future, by taking responsibility in the field of sustainability?

Positive impact Neutral Negatieve impact

45
37

47
52

8 11

Flower sector Plant sector

Progress
To what extent do consumers think that the flower and plant sector 

are proactive in terms of sustainability progress?

Very proactive They're working on it, but still quite reactive Not engaged at all

Consumer perception

Concerns
To what extent are consumers concerned about the following issues? - Top 5 per category

Expected action
Which of the following issues do consumers expect the flower and plant sector to act 

upon? - Top 5 per category

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers

2. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers

3. Excessive amount of 
packaging

4. Impact of (excessive) 
water usage

5. Non-recyclable 
packaging

1. Health risks due to the 
usage of chemical 
pesticides and/or 
fertilizers 

2. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers 

3. Excessive amount of 
packaging 

4. Loss of biodiversity
5. Impact of (excessive) 

water usage 

1. Water or land pollution 
due to usage of 
chemical pesticides 
and/or fertilizers
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Positive impact Neutral Negatieve impact

45
37

47
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Consumer perception
Leer de consument kennen
Top-5 perceptie en houding tegenover duurzaamheid in de bloemen en planten sector

G R O O TS TE  ZO R G E N

1
Water- of bodemverontreiniging 
als gevolg van het gebruik van 
chemische bestr i jdingsmiddelen 

2 Overconsumpt ie en afval

3
Gezondheidsr is ico 's  a ls  gevolg 
van het  gebruik  van chemische 
bestr i jd ingsmiddelen of  
kunstmest  

4
Water- of  bodemverontre in ig ing 
als  gevolg van het  gebruik  van 
kunstmest  

5 Te veel verpakk ing

B E R E I D H E I D VA L U E  A C T I O N  G A P B A R R I È R E S

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2 Bloemen of  p lanten houden en 
verzorgen tot  ze dood z i jn

3 Bloemen- en plantenafval
recyc len

4 Geen warmtelampen gebruiken 
om uw planten te verzorgen

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van pot ten 
van niet  duurzame mater ia len

1 Meer  lokaal  geproduceerde 
bloemen en planten kopen

2
Vaker  b loemen en planten kopen 
met een duurzaamheidskeurmerk 
of  -cer t i f i caat

3
Minder  b loemen of  p lanten 
kopen die met  v l iegtu igen of  
grote schepen worden vervoerd

4
Minder  b loemen of  p lanten 
kopen die z i jn geteeld met   
chemische bestr i jd ingsmiddelen 

5
Planten kopen met  pot ten van 
recyc lebaar  of  duurzaam 
mater iaal  in p laats  van plast ic  
pot ten

1
Het is  echt  last ig om te zeggen 
welke bloemen of  p lanten 
eth isch s lecht  z i jn  of  s lecht  z i jn  
voor  het  mi l ieu

2
Ze hebben niet  genoeg 
informat ie over  waar  speci f ieke 
bloemen en planten worden 
geteeld

3
Ze hebben niet  genoeg 
informat ie over  de gevolgen 
van de product ie en het  
vervoer  van bloemen en 
planten 

4
Bi j  het  w inkelen,  denken ze 
meer  aan geld besparen dan 
aan het  redden van de planeet

5
Ze denken niet  aan 
duurzaamheid a ls  ze b loemen 
of  p lanten kopen

De mate waar in consumenten z ich 
zorgen maken over  zaken die te 
maken hebben met b loemen en 

planten

De mate waar in consumenten 
bereid z i jn iets  te doen met  

betrekk ing tot  b loemen en planten

De onderwerpen waar  consumenten 
het  meest  mee worste len om act ie 
te ondernemen met betrekk ing tot  

b loemen en planten

Wat houdt  consumenten tegen om 
z ich duurzamer  te gedragen met  

betrekk ing tot  b loemen en planten?
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Leer de consument kennen
n=4820 mannen en vrouwen van 18 – 70 jaar oud
die bloemen (elke 3 maanden) en/of kamerplanten en/of buitenplanten (elke 6 maanden) kopen, voor henzelf of als cadeau

G E S L A C H T H U I S V E S T I N G E D U C A T I E

T Y P E  S E G M E N TL E E F T I J D L E E F O M G E V I N G I N K O M E N

28%
21%

52%

18-34 35-44 45-70

43%
M A N

57%
V R O U W

Niet voor publicatie en/of verdere verspreiding zonder 
toestemming van Bloemenbureau Holland

41%

1%

49%

6%

Huis met tuin Huis zonder
tuin

Appartement
met tuin/balkon

Appartement
zonder

tuin/balkon

48%
S T A D

36%
DO R P

15%
P L A T T E L A N D

64%

27%

9%

Laag Hoog Geen antwoord

27%

39%

34%

Laag

Middel

Hoog

Actives Considerers

Believers Dismissers

48%
15%

29%

8%

Toelichting type segmenten
Actives - Actieve houding t.a.v. duurzaamheid, voelen dat ze een verschil kunnen maken
Considerers - Actieve houding t.a.v. duurzaamheid, maar ondernemen vooralsnog minder actie dan Actives
Believers - Houding t.a.v. duurzaamheid wordt sterk beïnvloed door sociale omgeving
Dismissers - Geen interesse in duurzaamheid

1

Get to know the consumer 
Top-5 perception and attitude regarding sustainability in the flower and plant sector

B I G G E S T  C O N C E R N S

1 Water  or  land pol lut ion due to 
usage of  chemical  pest ic ides 

2 Overconsumpt ion and waste

3
Heal th r isks due to the usage 
of  chemical  pest ic ides or  
fer t i l i zers  

4
Water  or  land pol lut ion due to 
the usage of  chemical  
fer t i l i zers  

5 Overpackaging 

W I L L I N G N E S S VA L U E  A C T I O N  G A P B A R R I E R S

1 Buy more local ly  produced 
f lowers and plants

2 Keep and mainta in f lowers or  
p lants  unt i l  they ' re dead 

3 Recycle f lower  and plant  waste 

4 Not use any grow lamps to 
maintain your  p lants  

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  
instead of  pots  made of  non-
sustainable mater ia ls

1 Buy more local ly  produced 
f lowers and plants

2
Buy f lowers and plants  more 
of ten that  have sustainabi l i ty  
qual i ty  labels  or  cer t i f i cat ions

3
Buy less f lowers or  p lants  that  
are being t ranspor ted on 
ai rp lanes or  b ig ships

4
Buy less f lowers or  p lants  that  
have been grown wi th the use of  
chemical  pest ic ides 

5
Buy plants  wi th recyc lable or  
susta inable mater ia l  pots  instead 
of  p last ic  pots

1
I t  i s  real ly  hard to te l l  which 
f lowers or  p lants  are bad 
eth ical ly  or  for  the env i ronment

2
They don' t  have enough 
informat ion about  where 
speci f ic  f lower  and plants  are 
being grown 

3
They don' t  have enough 
informat ion about  the impact  of  
the product ion and 
t ranspor tat ion of  f lowers and 
plants

4
When shopping,  thei r  mind is  
on sav ing money more than 
sav ing the planet

5
They don' t  th ink about  
susta inabi l i ty  when buy ing 
f lowers or  p lants  

The extent  to which consumers are 
concerned about  issues re lated to 

f lowers and plants

The extent  to which consumers are 
wi l l ing to do something sustainable 

regarding f lowers and plants

The act ions consumers s t i l l  
s t ruggle to take act ion on re lated 

to f lowers and plants

What  s tops consumers f rom 
behaving more sustainably  wi th 
respect  to f lowers and plants?
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Consumer perception

60% has come across
sustainability labels 

32% is helped by 
sustainability labels

of which

40% has never come 
across sustainability labels

47% thinks it would 
help them

of which

Packaging
Which of these packaging materials do consumers prefer and which do they consider to 

be sustainable?

Barriers
What are the barriers for consumers to behave more sustainably? - Top 5 per category

Communication
What proportion of consumers recently came across any communication expressions and 

how did this influence their perception? 

Labels
How often do consumers come across sustainability labels and does this help them to 

make a more sustainable choice?

1. They don't have enough 
information about where 
specific flowers are being 
grown

2. They don't have enough 
information about the impact of 
the production and 
transportation of flowers

3. It is really hard to tell which 
flowers are bad ethically or for 
the environment

4. They believe sustainable 
flowers are more expensive

5. It is not part of their routine to 
think about sustainability when 
buying flowers

1. They don't have enough 
information about where 
specific houseplants are 
being grown

2. It is really hard to tell which 
houseplants are bad ethically 
or for the environment

3. They don't have enough 
information about the impact 
of the production and 
transportation of houseplants

4. They see the purchase of 
houseplants as a long-term 
investment, and so as a 
sustainable investment

5. It is not part of their routine to 
think about sustainability when 
buying houseplants

1. They don't have enough 
information about the impact 
of the production and 
transportation of garden plants

2. They don't have enough 
information about where 
specific garden plants are 
being grown

3. They see the purchase of 
garden plants as a long-term 
investment, and so as a 
sustainable investment

4. It is really hard to tell which 
garden plants are bad ethically 
or for the environment

5. They see garden plants often 
as products that are locally 
grown

Flowers Houseplants Garden plants
23%

20%

17%

11%

10%

4%

33%

40%

53%

37%

26%

4%

Paper

Recyclable materials

Biodegradable and/or compostable material

Recycled material

Carton

Plastic

Preference Sustainability perception

37%
.

of which

44%
.

of which

50%
.

of which
28% is positively influenced
20% is negatively influenced

35% is positively influenced
20% is negatively influenced

31% is positively influenced
22% is negatively influenced
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the environment

4. They believe sustainable 
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1. They don't have enough 
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2. It is really hard to tell which 
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3. They don't have enough 
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4. They see the purchase of 
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investment, and so as a 
sustainable investment

5. It is not part of their routine to 
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1. They don't have enough 
information about the impact 
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transportation of garden plants

2. They don't have enough 
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being grown

3. They see the purchase of 
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4. It is really hard to tell which 
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Consumer perception
Leer de consument kennen
Top-5 perceptie en houding tegenover duurzaamheid in de bloemen en planten sector
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NOTES
This quantitative survey took place in May 2023 in the Netherlands, Germany, France and the  
United Kingdom. The sample was nationally representative of men and women aged 18 to 70.  
They buy flowers for themselves and/or as a gift  (at least every 3 months) and/or houseplants  
(at least every 6 months) and/or garden plants (at least every 6 months).  

The research is partly a repetition and a deepening of the research from 2022. This time, the  
role of packaging and the influence of sustainability labels and communication were also inquired  
about. A distinction has also been made between flowers, houseplants and garden plants,  
to get more specific insights into the differences between the categories.
  

Scan the QR code and read more  
about this research on our website. 

Follow-up research on sustainability
In order to be able to follow the development of the sentiment about sustainability in relation  
to the floriculture sector, the Flower Council of Holland has started a biweekly consumer survey. 
More on that later.   

If you have any questions on the survey, please feel free to get in touch with 
Monique Kemperman at mkemperman@bloemenbureauholland.nl or 
Anne van der Wal at avanderwal@bloemenbureauholland.nl 

Interested in receiving more information on  
consumer research and other activities of  
the Flower Council of Holland? Sign up for  
our newsletter by scanning this QR code.
Don’t forget to accept the email confirmation. 
 

More information

ABOUT THIS SURVEY

FURTHER INFORMATION

Newsletter
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